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Global Findex: Motivation & Methodology
• Since 2011, the first and only comparable and comprehensive 

source of global demand-side data on financial inclusion

• Answers questions about how adults worldwide manage their 
money, make and receive payments, save, borrow, and manage 
financial risks

• Provides metrics on women, rural residents, and low-income 
households

• Tracks global policy and progress on improving financial 
inclusion

• Encourages further research https://Globalfindex.worldbank.org

https://globalfindex.worldbank.org/


Adults identifying the source of, and assessing how difficult it 
would be to access, emergency money (%), 2021
South Asia East Asia



1st

Comparable impact performance report 

based on microfinance customer voice

72 
Microfinance Organizations

41 
Countries around the 
globe

17,956
Microfinance clients we listened to

60 Decibels 
Microfinance Index



5
Impact Themes

18 
Indicators

37 
Questions



Access



Business Impact



COVID-19 and the 

Impact on MSEs

A  L o n g i t u d i n a l  S u r v e y  i n  I n d i a ,  

I n d o n e s i a ,  N i g e r i a  a n d  C o l o m b i a
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AV E R A G E  M S E  I N  O U R  S AM P L E

Gender varied by country Operates as a 
microenterprise

Most businesses in the

sample are sole proprietors or

micro businesses.

MSME owners are more

likely to be women in

Nigeria and Indonesia, but

men in Colombia and India.

75% of clients reported their

profits had increased or

stayed the same in the year

before COVID-19.

Had a growing business before 
COVID

47%

25%

28%

% of 

respondents

Profits prior 

to pandemic

54% 46%Nigeria

91% 9%Indonesia

44% 56%Colombia

17% 83%India

Is a retail business

Most businesses in the

sample are retail stores.

14%Service

58%Retail

13%Manufacturing

14%Other



1. Women MSE owners 
struggled more than men



2. Higher Financial and 
Business Capabilities 
associated with better 
business outcomes



3. MSE owners used a variety 
of financial services, but 
many needs remained unmet



4. Few MSEs in Our 
Sample Sold on Digital 
Platforms During the 
Pandemic Type of Digital 

Tool

Definition Examples

Low-stakes

Low cost, does not require 

resource commitment

Communicating digitally with customers 

(e.g., WhatsApp) or marketing their 

business on social media (e.g., Facebook, 

Instagram)

High-stakes

Requires formal business 

registration and often includes 

a financial transaction or 

commitment

Use of delivery platform, e-commerce 

platform, online stores
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Background to Financial Inclusion Compass





Methodology & Respondents

➢ Mixed methods, online survey open for 4 weeks in May-June, in 3 languages

➢ Promoted through our own members, social media, industry publications, 
regional networks, etc.

➢ 112 complete from a record 46 countries

In 2022, respondents invited to:

• Part 1 – Rate 20 Trends by in terms of current importance on a 0-10 scale, and 
add optional comments

• Part 2 – Choose top 5 (ranked) personal Future Priority Areas from a list of 16, 
and add optional comments

• Part 3 – three optional open-ended questions



Number of respondents by geographical focus of 
work



Distribution of respondents by organisation type (%)



The Trends





Qualitative questions

• Each year, 3 x open-ended questions (which rotate)

• Generate 10s of thousands of words in contributions

• Unattributed but verbatim quotes, mixed with analysis

• In 2022:

What are the most significant challenges facing the FI sector today, and what will stakeholders need to do to meet them?

What are some of the biggest opportunities ahead in the financial inclusion sector?

The past two years have seen several sector-wide infrastructure initiatives closing (Smart Campaign, SEEP, MIX), while 
new ones were created (Atlas, Client Protection Pathway). What do you see as the likely effects of these changes and how 
will they influence your work over the medium term? 
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